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Introduction

In this present world, corporate social responsibility is critical to nearly every business. Corporate Social Responsibility commonly symbolized by the acronym CSR plays a fundamental role to the business and the society at large. In fact, the CSR acts as a mutual relationship whereby the community benefits from the organization and the organization as well gains from the society. The organization can donate various products and services, as, for instance, it can offer service learning to the upcoming professionals, and it can offer food and medical services, among other benefits. A case in point, the Houston Food Bank is a leading non-governmental organization that plans to donate food to the disadvantaged general public and the same time provide service learning to the students in form of volunteer programs. Reasonably, this kind of relationship is beneficial to the organization and the community as well. As a consequence of the delineations presented above, this paper in writing seeks to analyze the Houston Food Bank organization with its feeding program as well as the service learning benefits that it realizes from the community. 
Executive Summary

Houston Food Bank is a global private and non-profit establishment established in the year 1982, at Houston, Texas. It is an accredited constituent of the member Feeding America, the state’s food bank network. It is among the leading food banks in America and other countries that distribute food to over 600 counties that are affected by hunger in Southeast Texas. The foundation relies on the donation that it receives from businesses, donors, as well as, the neighboring farmers. In fact, the foundation has a vision of “Volunteer for Recovery.” Likewise, the foundation bases on volunteers to run its undertakings, that is facilitating the people with food. 

The Food initiative by Houston Food Bank operates to ensure that the needy in Houston and other areas access sufficient food and nutrition as a whole. The organization targets to feed the community with over 100, 000, 000 meals that are nutritious in the year 2018 (Öz, 2017).  The organization motivates the other organizations, businesses, farmers and well-wishers to donate food and monitory donations towards this venture. Subsequently, the organization provides storage and preservation of the donated food and schedules the food for distribution using the numerous energetic and effective volunteers that the community donates in return. 
Benefits of the Foundation

The community benefits from the above foundation immensely. In that, the need have the access to good and nutritious foods that in the long run improve sustainability of the community and the health status of the community. 
Besides, through the feeding program, the organization stands to gain immense workforce from the general public inform of volunteers. Reasonably, this enhances service learning. Service Learning is anchored on the pedagogies of community development, whereby one undertakes both communities servicing and learning goals to enhance the advancement of one’s skills, as well as, realizing the common benefit to the community. In other words, service learning entails an approach of experiential teaching and learning takes place through a cycle of reflections and activities as learners and seeks to realize real objectives for the society, as well as, in-depth understanding and expertise for themselves. Therefore, in the course of this venture, volunteers tend to embed both social and personal development with academic and cognitive development (Kerins, 2016).  

Sensibly, the volunteers at the Houston provide the organization with labor hence making the business to operate towards realizing its objectives and goals, as well as, ensure that the communities have access food and nutrition. Volunteers during their service learning at the Houston Food Bank gain lots of skills and understanding regarding the organization. For example, a volunteer undertaking repacking of food at the Repacking While working at the repacking room interacts with several individuals who impact on the skills and personality of the volunteer in general. Besides, it works to ensure that communication skills and team building capabilities of a volunteer are improved as the organization accords them the mandate to influence and inspire the other workers through team work and good leadership that emanated from my exceptional communication techniques. Also, it enriches the volunteers with understanding of various cultures and my personal relationships with the people from all walks of life (Kerins, 2016). 
Reasonably, the Houston Food bank is fit towards my line of business. In that, I run a manufacturing and processing business that bases in the processing of the canned food. Therefore, with regards to social corporate responsibility, it would be sensible to my business to join hands with the foundation. In this manner, my organization will endeavor to absorb the volunteers and interns as they have been fully trained on how to manage and process the foods. In return, my organization will donate food supplies to the community under the management of foundation. As a result of this, the community will benefit from the organization, and at the same time the organization will benefit from the community.

Plan to Achieve the Needs

The Houston Food Bank requires immense support from other businesses. Therefore, there is need to come up with advertising and promotions that highlight the humanly acts that the Houston Food Bank takes part in, as, for instance, nurturing the employees and providing nutrition. The promotions will work to sensitize and mobilize other organizations to join hands and work to provide nutritious foods to the underprivileged in the society and the world at large. Besides, a marketing strategy will ensure that the organization attracts a substantial number of donors through product positioning (Close,  O'Guinn, Allen & Semenik, 2014)
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